

















U.S. Mobile Campaign Quick Statistics

O Campaigns utilized
O frequency capping
O Advertisers used
O rich media creative
Number of ad
, requests per page
O Increase in iPhone/iPod
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Average monthly
page views per user
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Source: Millennial Media 10/09.

October Insight:

M iPhone/iPod Touch impressions increased once again in October by 4% -
a consecutive monthly increase beginning in July.

# Average monthly page views per user decreased slightly month over
month from 109 in September to 106 in October.

¢ The use of rich media creatives remained flat in October or 18%.

# Average session time also remained flat in October or 4:46.
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US. Device & Carrier Data

“ millennial media’s

. H *
Top 15 Manufacturers (all devices) crarTa Top 20 Mobile Phones* crarts
Top 15
Manufacturers This Month  Last Month  Top 20 Mobile Phones* October September
This Month Last Month (all Devices) October September % Change 1 1 Apple iPhone 11.86% 13.06%
1 2 Samsung 23.48% 22.15% 1.32% 2 2 Blackberry Curve 5.62% 6.39%
Samsung SPH-M800
2 1 Apple 21.71% 22.43% 0.72% 2 3 el 2E83% 252%
4 4 Samsung SCH-R450 3.81% 4.27%
3 4 LG dobLe LU 2% Cex 5 7 Blackberry Pearl 2.00% 2.27%
4 3 Motorola 10.41% 10.60% -0.19% 6 6 LG VX9700 (Dare) 1.68% 2.28%
Researchil 7 Blackberry Storm

Motion Ltd. 9.33% 9.62% -0.29%

. : . Source: Millennial Media 10/09.
Source: Millennial Media 10/09.

10 LG CU920 (Vu,

12 Kyocera 51300

13 14 Samsuni SPH-M540 1.19% 1.24% -0.05%

*Does not include non-phone WiFi devices such as iPod Touch,

Sony PSP, Nintendo DS, and Amazon Kindle.

U.S. Carrier Mix - 10/09 cHartc

October Insight:

# Samsung regained its lead as the top device manufacturer, making up 23.48%
of the impression share in October. Apple moved back to the number two
spot with a slight decrease of 0.72%, representing 21.71% of impression share
in October (Chart A).

# Apple’s iPhone decreased by 1.20% month over month; however, this device
still holds the number one spot for impression share in our network with
1.86% in October (Chart B).

# The BlackBerry Storm has moved back into the top ten as the number seven
device with a 1.68% impression share in October (Chart B). The Touch Screen
experienced a significant increase in the Device Input Mix with a 11.93%
increase month over month, representing 44% of impression share in our
network in October (Chart C).

# According to comScore's U.S. Mobile Advisor report for September 2009, page
7 = Apple represents 10% of mobile media users while LG, Samsung, Motorola and
Nokia represent 19%, 18%, 17% and 5% respectively.

# According to comScore’s U.S. Mobile Advisor report for September 2009, page
8 — Over 10% of the market own a Touchscreen device and 18% of new devices sold
have a touchscreen.
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Device Input Mix - 10/09 crarrp

Source: Millennial Media 10/09.
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US. Smartphone & Feature Phone U.S. Smartphone OS Mix
Impression Share - October 2009 - October 2009
CHART A CHARTB
3%
H iPhone OS
B Android
B RIM OS
B Smartphones
B webOS

M Feature Phones
2% B Windows Mobile O
H Hiptop 0S

 Other

Source: Millennial Media 10/09. Source: Millennial Media 10/09.

*Smartphone data does not include what could be considered Smartphones
running proprietary Operating Systems, e.g. Samsung Instinct, LG Vu.

October Insight:

# Smartphones represented approximately 36% of impressions on our network versus the
majority of impressions, or 64% of impressions, represented by Feature phones (Chart A).
Our network data is in line with the data found in a recent article featured by digiday:DAILY
dated November 11, 2009. In the article, Nielsen projected smartphones to cross “50% of
the market by the middle of 2011"based on their newly released Q3 2009 report.

# The data in the U.S. Smartphone OS Mix, a new addition to our monthly SM.ART. report,
reflected iPhone OS as the number one OS in our network with a 33% share of impressions
followed closely by the number two, RIM OS, with 31% in October (Chart B).

# The Windows Mobile OS, Hiptop OS and Android OS round out the top five OS's in our
network with 129%, 11% and 8% impression share respectively in October (Chart B).

# According to comScore’s U.S. Mobile Advisor report for September 2009, page 17 — The total
number of app users in the U.S. has increased 42% year over year or has grown to 47M users from
33M users one year ago.
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Millennial Media is the proven leader in mobile advertising. With the largest mobile media audience in the
U.S., Millennial Media uniquely offers brand advertisers the only set of specific, scalable audiences. Our ability
to reach, target and engage consumers is unparalleled. As an innovative technology leader, our mobile
decisioning, serving, and mediation platforms are powering some of the largest companies in the media
business today. The company is committed to growing the mobile advertising marketplace by becoming
the preferred partner to all advertisers seeking to reach mobile consumers, all publishers seeking to
maximize ad revenue, and all mobile operators seeking to further monetize their networks. Please visit
www.millennialmedia.com for more information.

About SMART

The Scorecard for Mobile Advertising Reach and Targeting (SMART)™ delivers monthly insights on key trends
in mobile advertising based on actual campaign and network data from Millennial Media, Inc. Millennial
Media partners with major carriers, media networks, and top-tier publishers to deliver the largest audience
reach of any third-party U.S. mobile advertising network. As such, we are uniquely able to collect a rich set of
carrier, device and ad campaign data and accompanying analysis gathered over billions of monthly ad
requests. Elevating and driving the whole mobile ecosystem forward is central to our company mission. Visit
www.millennialmedia.com/research to receive Millennial Media-related news. The SMART was designed to
speak to brand advertisers; however, for information on our performance product, Decktrade™, please
contact us directly or visit our website.

Nielsen Reach Methodology & Disclaimer:

Nielsen Mobile, a service of The Nielsen Company, is the world's largest independent provider of syndicated consumer research to the telecom and mobile media markets. Nielsen Mobile
focuses exclusively on tracking the behavior, attitudes and experiences of mobile consumers. Their reports also provide up to seven years of data on internet, video, gaming, audio and
advertising trends for mobile phone users. Mobile user behavior information is derived from general US. population samples under established and accepted rules. For more information,
please visit www.nielsenmobile.com. Disclaimer for ‘Custom Roll-up”: This report is produced for the convenience of Nielsen clients requiring alternative aggregations of audience traffic.
These custom roll-ups are user-defined and subject to redefinition and renaming upon client request and may be changed or restated at any point in time. Clients may use the data
contained within these custom roll-ups to illustrate their unique business models or partnering relationships for internal analysis. Public use of this data must clearly state that this is
nonstandard aggregation ("Source: Nielsen, Custom User-Defined Report, <Date>") and cannot be compared to other custom reports or the syndicated reports on a rankings basis,
including category level rankings. Nielsen does not allow for the double counting of traffic. Nielsen makes no claim as to the correctness of the custom aggregations but does certify the
measurement traffic data as accurate.

Mobclix Methodology & Disclaimer:

Mobclix is the industry's largest mobile ad-exchange providing comprehensive analytics and advertising to mobile applications with reach of 75%+ of unique devices amongst iphone and
ipod-touch users. We gather rich data on both mobile applications as well as various application marketplaces open to the public. All information provided herein regarding the Mobclix,
Inc. metrics is provided for informational purposes only. The information provided is derived from various sources including metrics around users, application usage and other other factors
and indices. Mobclix is not responsible for any updates or partner errors that may have occurred when collecting this data. Data provided is as of November 1, 2009.

Millennial Media Methodology:

Network reach is calculated from the count of unique users across our entire network. Millennial Media uses proprietary techniques to uniquely identify at least 75% of our user base
persistently across our network, and tracks the unique reach over the course of the month-long period. For the remainder, the unique user data is used to calculate the average frequency
of views that a user consumes in a month. We apply that average frequency to the remaining impressions to determine our network-wide reach. Data provided is derived from Millennial
Media server log activity for the time period indicated. Cost Per Engaged User (CPEU™) averages overall campaign spend against the number of unique users who engaged with the
campaign creative. CPEU is derived by applying the overall media spend to the total number of users that engaged in any one of the actions which campaigns provided, such as
expanding a rich media creative, visiting a landing page, watching a video, etc.

For questions about the data in this report, or for recommendations for future reports,
please contact us at research@millennialmedia.com.

©2009 Millennial Media, Inc. All rights reserved. All product names and images are trademarks or registered trademarks of their respective owners.
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